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For further information, please contact Marianne Nieuwenhuis and Lucas Geusebroek. 
Contact: +3120 301 03 26 or aib@nba.nl

The NBA aims to make its publications as reliable and accurate as possible. Nonetheless, the NBA is not liable for any 
inaccuracies that unexpectedly appear in this publication.

© NBA 2016. No part of this publication may be copied or made public without prior consent from the NBA.

The NBA is the professional association for accountants in the Netherlands. The NBA’s membership comprises a broad, 
divers occupational group of over 20,000 professionals working in public accountancy practice, at government agencies, 
as internal auditor or in financial management. The NBA assists accountants in fulfilling their crucial role in society, now 
and in the future.

Our accountants in business group features 9,000 NBA members. Accountants in business are mainly employed by an 
organisation and do not perform assurance assignments. They often hold financial positions like controller or financial 
director. 

Wherever this publication mentions “accountant(s)” this should be interpreted as “professional accountant(s)”.
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Foreword

The board of the ‘Accountants in business’ member group is pleased to present the results of our most recent member 
survey. In March 2016, no less than 1,023 accountants in business participated in the online survey, which was preceded 
by sixteen in-depth interviews.1

The survey was aimed at identifying the wishes and needs of these accountants in business. We also examined the 
characteristics of members, their connectedness, motives for membership and what they think the designation of 
‘accountant’ represents. The survey results will allow us to further specify our vision for the member group and further 
improve the service and support we offer to accountants in business.

As board of the member group, we are actively involved in a vision-forming process for our member group and will take 
the results of this survey into consideration. We will be pleased to discuss the matter in greater detail with our members 
and other stakeholders.

1 The interviews and online survey were carried out by research agency Motivaction.
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Board of the NBA member group accountants in business 

Gert Nijland

Paul Slegers

Franklin HagelJan Wietsma

Marc Eggermont

Mandy Warners

Sandra Addink-
Berendsen

It is the board’s job to serve the interests of the member group. We do this, for example, via our ethics programme with 
the DilemmApp as well as our ethical jurisprudence sessions. In addition, we organise theme meetings, hold an annual 
congress entitled Dag van De Financial (Day of the Financial) and publish our member magazine MCA.2

We also offer Continuing Professional Development (CPD) to our members under the supervision of NBA-VRC Opleidin-
gen (NBA-VRC professional education) and Academie Publieke Sector (Academy Public Sector). These activities help our 
members to improve their knowledge and become more aware of the impact that certain developments have on their 
profession. Our aim is to increase the added value for accountants in business by showing knowledge leadership, perfor-
ming research, establishing dialogues and supporting (international) networks (e.g. by participating in the Professional 
Accountants in Business Committee (PAIB) at IFAC). Furthermore, we advise the NBA board by presenting or responding 
to policy proposals.

2 These are the activities the NBA performs in partnership with the Vereniging van Registercontrollers (Association of Registercontrollers, VRC).
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1 |  Results in a nutshell

Accountants in business are particularly proud of their profession and the fact they are allowed to use the RA or AA 
designation. This was clearly demonstrated in our survey. The designation is a sign of perseverance for accountants 
in business and is associated with authority and prestige. It serves as a guarantee for quality, which is essential in the 
accounting profession. Accountants in business feel socially responsible: they feel a duty towards society to perform 
effectively in their job as accountants in business.

NBA membership ensures that accountants in business comply with a code of conduct and Continuing Professional 
Development (CPD). They feel that NBA membership represents a guaranteed level of knowledge among accountants. 
We see that accountants in business are generally satisfied with the service provided by the NBA.

Most accountants in business work in different types of financial (management) positions. They work in many sectors 
and thus accurately reflect the commercial sector and the (semi) public sector. This means that the services the NBA 
offers to this member group must be job and sector-specific. In terms of interests, the highest scores were achieved by 
the themes: Developments in IT, Innovation in business models and Trends per sector.

 

‘Continue with such surveys and show 
what is done with the results.’
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2 |  Who are the accountants
 in business?

There is no such thing as a prototypical accountant in business but, in general, the average accountant in business is 
male, a registered accountant, 48 years-old, previously employed as a public accountant and now employed in a finan-
cial position at a (stock market listed) company with over 250 employees. And, last but not least, s/he has been part of 
the member group for 11 years. But what are the details?

Our Accountants in business member group has more than 9,000 NBA members. Most of them work in finance-
related positions in a wide range of sectors. 22 percent of them are female (43 years-old on average) and 78 are male 
(48 years-old on average). 83 percent is RA and 16 percent is AA. 76 percent is employee, 9 percent is DMS (director/
major shareholder) and 14 percent is self-employed. 45 percent works at a non-stock market-listed organisation with 
more than 250 employees, 16 percent at a stock market-listed organisation with more than 250 employees, 19 percent 
at an organisation with 51 to 250 employees. The remaining 20 percent works at smaller organisations.3

They have been part of the member group for an average of 11 years. 65 percent of accountants in business previously 
worked as a public accountant. 21 percent of them immediately became an accountant in business after graduating 
(this is 13 percent among younger members). The main reason for not (or no longer) working in the public practice is the 
desire to define their own role within the business (52 percent mentioned this as the decisive reason). Other reasons 
included the increase in rules and procedures (40 percent) and a better work-life balance (26 percent).

3  These percentages relate to people who are not self-employed.

Preferred role in business, company or
organisation

Too much emphasis on rules/procedures 
in public practice*

Appeal of sector

Better work/life balance due to 
workload*

Career opportunities as AIB

Did not 
play a role

15%

21%

24%

46%

38%

Played 
a role 

but not 
decisive

32%

39%

42%

28%

43%

Decisive

52%

40%

33%

26%

18%

Reason for choosing a role outside the public practice

n = 1.023 n* = 662

Don’t 
know/no 
opinion

1%

0%

1%

0%

1%
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3 |  What do accountants
 in business think?

One of the main aims of this survey is to gauge the opinions of accountants in business about the RA or AA designation, 
what it means to be an accountant, their membership of the NBA and what they expect from NBA.

How do accountants in business feel about their designation?

The vast majority of accountants in business are particularly proud of their designation (79 percent). The designation is a 
sign of perseverance and is accompanied by authority and prestige. According to over 80 percent of members, the desig-
nation reinforces their professional position within the organisation and during job interviews. The designation is also a 
sign of quality: only 21 percent disagrees with the statement that the designation serves as a guarantee for the quality of 
their work.
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59%
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55%

33% 40%

25% 43%

32% 36%
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I am very proud of my accountant’s designation

Improves standing due to (financial) expertise

Offers an advantage during job interviews

Sign of perseverance

Brings authority and prestige

Offers financial benefits: higher salary or hourly rate

Guarantee for the quality of work

Reinforces position due to commitment to code of conduct
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Strongly disagree
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Disagree
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Agree

0 20 40 60 80 100

Strongly agree

0 20 40 60 80 100

Don’t know/no opinion

0 20 40 60 80 100

Neither agree nor disagree

‘Take tougher measures against accountants whose 
behaviour and actions threaten the future of the designation.’

’
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Accountants in business feel a clear responsibility towards society. They feel an obligation to society to do their job as 
accountants in business effectively (82 percent). This is confirmed by the fact that only 22 percent of accountants in 
business place the interests of their employers above those of society when making decisions. And only 25 percent of 
accountants disagree with the statement that they are personally affected when accountants are negatively portrayed in 
the media. This clearly indicates pride in the accounting profession.

Most important motives for membership

Social importance

I feel an obligation to society to do my job as accountant 

in business adequately

It personally affects me if accountants are portrayed 

negatively in the news

The interests of my employer prevail above those of 

society in the choices I make
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‘Continue improving quality and integrity.’
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Be able to use the RA/AA designation

Continue to develop professional expertise

NBA as representative for the profession 

Maintenance of professional network

Be part of a group that represents quality 
within the profession

Offered member services (know-how, 
helpdesk, training, meetings) 
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Membership of the NBA is a pre-requisite for using the designation RA or AA. As one would expect, the ability to use the 
designation is the main motive for being a member of the NBA (84 percent said it was their main motive). Other important 
reasons for membership are: to continue developing professional knowledge (43 percent) and be part of a group that is 
synonymous with quality within the profession (37 percent).
 

Membership of the NBA is also an important motivating factor. It ensures that accountants in business comply with CPD 
and the code of conduct (said 77 percent). 70 percent of accountants in business think the CPD is a good way to safeguard 
quality within the profession. However, just over half of the accountants in business feel no need for knowledge testing or 
mandatory training topics identified by the NBA. 

Connectedness between members

As highlighted above, the RA or AA designation is a unifying element for accountants in business. We explicitly examined 
the connectedness between accountants in business. Do they think this is important? What are the unifying factors? 
To whom do they feel most connected? Accountants in business think connectedness among accountants is important. 
Only 12 percent disagreed with the statement that connectedness is important between accountants in business. Over 
80 percent thinks responsibility for the quality of (financial) information is a factor that unites all accountants.

I think it is important to have connectedness among

accountants in business

Accountants are united by responsibility for the quality 

of (financial) information

We are united by responsibility for the organisation’s 

internal risk management and control system

We are united by the chain of financial

accountability

Membership of the NBA helps me to comply with the 

code of conduct and CPD

CPD is a good way of safeguarding quality

within the profession
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We asked our members to provide a top-3 group to whom they feel most connected. They feel most connected to peo-
ple in a comparable (financial) position (70 percent mentioned this in place 1, 2 or 3); this is followed by the sector (58 
percent mentioned this in place 1, 2 or 3) and then all accountants in business (56 percent mentioned this in place 1, 2 or 
3). Aspects that play a role in this sense of connectedness are the type of working activities (mentioned by 77 percent), 
followed by knowledge and experience in the sector (65 percent). The following were also mentioned: shared knowledge 
and experiences in the accounting profession (38 percent), shared personal properties (38 percent) and shared norms and 
values that accompany the designation of accountant (28 percent).

Expectations and needs in relation to the NBA

A total of 65 percent of accountants in business thinks the NBA is a guarantee for a certain level of knowledge among 
accountants (and 19 percent responded neutrally; so only a minority disagrees with the statement). We see that accoun-
tants in business are generally satisfied with the services of the NBA. Only a few percent of accountants in business is 
dissatisfied with the websites nba.nl, accountant.nl and nbavrc.nl, and the Accountant magazine, MCA professional 
journal and the NBA helpdesk. And only 10 percent is not satisfied with the courses offered by NBA Opleidingen, NBA-VRC 
Opleidingen and the Academie Publieke Sector.

Naturally, there are specific ways in which services can be improved. And communication plays an important role in this. 
53 percent think the NBA’s vision for the future is not clear when it comes to accountants in business. And when ques-
tioned, 76 percent said it was the NBA’s task to clearly inform society about the role of accountants in business. These are 
the important ‘take-aways’ from the survey.

We noticed that accountants in business are active in a broad field; in terms of their financial positions and the sectors in 
which they work. This means accountants in business have specific wishes and needs when it comes to services offered 
by the NBA.

‘A more proactive approach could be adopted, 
based on a vision.’

‘Accountants must not lose their position 
as independent conscience for society.’
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In terms of interests, the main themes were Developments in IT (51 percent), Innovation in business models (48 percent), 
Trends per sector (40 percent), Developments in laws and regulations (35 percent), Internal risk management and control 
system (35 percent) and Ethics and behaviour (31 percent).

They would like more professional documents, specific newsletters for accountants in business and other media from 
the NBA.

 More information from NBA in the media

specific to accountants in business

Membership of the NBA is a guarantee for a certain level 

of knowledge among accountants

It is important for the NBA to offer opportunities to 

discuss at a professional level within my sector

Receive more professional documents

from the NBA
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4 |  What are we going
 to do with the results?

The survey results offer us a better insight into who our members are. The member group will take the results in 
consideration.

It is noticeable that the theme of Developments in IT is regarded as very important. This underlines our choice for the 
theme ‘Exponential Finance’ that has been selected for the Day of the Financial, our annual congress on September 
29th 2016. And we will be actively looking for opportunities to offer even more benefits to members within the selec-
ted themes.

Responses to questions about connectedness among accountants in business show that members expect a tailor- 
made approach. Our activities must become more specific to positions and sectors. This approach has already been 
implemented in the work sessions for accountants in business, under the theme ‘Dealing with conflicting interests 
in family businesses’, and in the sector-specific activities for financials at insurance companies, in the (semi) public 
sector and in healthcare.4

It will take more time to address all of the survey findings. The findings are an important contribution to the ‘mission/
vision process’ started for the member group. The survey shows that major improvements can be made in our vision
and how we communicate about it. We want to meet the most important needs. Who are we as accountants in 
business? What can NBA offer to its members and society? What do we want to achieve? We would like to invite our 
members to assist us with their ideas.

The mission, vision and member survey jointly form the foundation for our operational plan 2017. We will be presen-
ting our policy plan to our members during the annual member group meeting on November 9th 2016. We would like 
to hear your opinion about our proposed strategy during this meeting. We will also be addressing the survey results 
and the actions we have taken. We look forward to hearing your ideas about our profession, our future services and 
the support we offer to professionals.

4 Activities the NBA performs in partnership with the Vereniging van Registercontrollers (Association of Registercontrollers, VRC).

‘Members are your most important clients.
So treat them accordingly.’
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